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Module Name AWE Becoming a Global Graduate 

Modul Coordinator Michael Ferenc 

Semester Winter and Summer 

Duration One Semester  

Status  Extracurricular Subject 

Module Frequency Every Semester 

ECTS Credits 2 

 

Taught  Contact Time 

(weekly hours per 

semester) 

2 Hours Contact Time per Week (2 SWS)  

 

 

 

Learning Outcomes and 

Competences 

 

Students acquire: 

 

- basic knowledge of international work placement market in a 

variety of sectors with an emphasis on the creative one 

- basic knowledge of global graduate employment trends 

- basic knowledge of intercultural standards in the workplace 

- skill to compose CVs suited to accepted standards of national 

job markets 

- skill to prepare a job/work placement application addressing 

specific requirements of national job markets 

- knowledge on marketing oneself as a placement/job 

candidate using a variety of online tools 

- basic knowledge how to make a speculative job application 

- basic knowledge of existing funding mechanisms for work or 

study placements in Europe and beyond 

 

The course also offers a field trip to a multinational company in 

the creative sector located in Berlin. 

       

Level English at B2/C1 level required 

Obligatory Prerequisite 

Modules 

None 

Recommended 

Prerequisite Modules 

CV preparation workshop/session    

Examination Type Final project submission 

Examination Grading Pass/Fail 

Associated Units None 

Module Applicability None 

Recognised Modules None 

 

Further Information 

 

Recommended reading: 

 

Hofstede, G. (2001) “Culture's Consequences: comparing values, 

behaviors, institutions, and organizations across nations.” 

 

McSweeney, B. (2002) “Hofstede's Identification of National Cultural 

Differences – A Triumph of Faith a Failure of Analysis, Human 

Relations.”  

 

 

 


